Cristi L. Earnshaw

330 N. Screenland Dr. #318 < Burbank, CA 91505 + (818) 481-4909
< cristiearnshaw(@gmail.com

Career Focus

To bring back the art of personal consumer relations and raise the integrity and profitability of the

organization by demonstrating my extensive knowledge, keen awareness, and diligent expertise in sales.

Qualifications Summary

ADEPT telephone and in-person sales presence
ENTHUSIASTIC sales attitude enhanced by effective listening skills

RELIABLE reputation for displaying integrity and professionalism
SELF-MOTIVATED with a strong work ethic and unstoppable determination to achieve greatness

Key Skills
v’ Sales Prospecting v Outside Sales v Customer Service
v Closing Techniques v Cold Calling v Conflict Resolution
¥ Client Follow-up v Fundraising v Contract Negotiation
Experience Highlights

Sales and Telemarketing
% Using sophisticated telemarketing, negotiating and closing skills, increased client referrals

resulting in acquisition of new accounts.

** Through effective territory management and proven door-to-door sales strategies, became top
sales person for entire Valley Region.

< Achieved outstanding sales status, exceeding sales quotas and customer satisfaction

expectations as part of retail sales force in busy department store environment.

Fundraising
< During 24-month ECAL fundraising campaign, raised over $110,000.
 Founded Project Pay it Forwara, giving credit coaching clients 30 minutes of FREE consulting in
exchange for 3 random acts of kindness for 3 strangers in 30 days.
% Volunteered two-hour of credit coaching services to the YWCA transition program helping

women rebuild their finances.



I 1 I ‘ r ‘I | 1 - II\
S ekt arcrad ot tied) e
Hm‘.@; [WEE 4 STy A0 peeesbrl B RALR o deyhpeke it M R _
i . e 1t Tkl A e ' ' s i i .WQE .
I:I II "I C ' I ‘I | . I ‘ ) I ] I I | : [ ‘ ) I I
EEE e i 8 , ﬂﬁ'ﬁ'ﬁ“ﬁ- 3 ; - iy, “:’
‘ J.L_h__‘._- - —I--Ii-— | -I- 1L L 1 A B Al .I | I‘ [ L. S S . ot I ﬂ N . ‘I w .\1
Y ;i waMhrﬂ'ﬁ .ﬂgml‘ld il et anolinls bt Qe 1 i o, kel h'\*ﬂ"" T T
- S H.,I..p-rm ,wﬂbwm S AV, mm-i bﬂlﬁ!l.ﬂi."n".fl\ﬂ s ',H'U#'“I'Uhl"'%- e YO o .
I \‘ |II LT ‘ I I | : ||\"v : ‘l\ I I I ‘ ‘I.
et T L mmﬂl ¢ sk goiskis e o = AR
| .i\ DU— | - 1 b - J_-h-..AI—fH— - | . n - UR N BE | P M- [ =—— O s m 1 | I
e . , el .m@m&q'qlpu I p:.-«.m;mmmm. o b -
b 1 ‘II - I | I I I I n 1 ‘I
= I . ' ‘ memg Bvlioatty wlum-,'..lm .am\n-.mummmw R & )
5 o G g e e NG i st il MM :
e g mmm.mmn.mmwm- mm-mmf i wh-rwamxmrw SitEn EWMWW‘-" R '
‘I\ II\ I‘ | I ! I 1 | N ‘ : | I B ‘ ‘I
HI I L II | I\‘ ‘ I r‘mf‘l Ilﬂu . ” ) 1l .Ilﬁ ﬁl.li.

‘-—

all =a | _Hlllnllq_‘ R Wi =] | LA (R IIII hl-'-\ |

*M#IHA‘F
BRE A el 'n-
gllﬂbnﬂmiuq 'y

~ | o

‘.mmﬁi;‘ Ty SV
T el

- '“_“'F"h_\

I_--.I I
‘pmm-mﬁ :
,mmwﬁ T " |

4u mane ¥ gty v

) L R ”ﬁ"‘.?‘.ﬁmﬂ 'E"F".‘.“.‘E'T!:“E{!. L ‘
,. e e J mmﬂ‘ Mm muﬂ I
P ;H-l'l'lﬂﬂi‘- Mol DA 1 ,ﬂliin yrime s y-ﬂrli'qwhn..qnih- e h:hqwmw < I. s
et | y = " i m'nu-ﬂummwnwbw ‘, B R
‘l St ot - md 'u.iﬁ;lﬂwﬂuumr"mmahnwwm TS GRS e LT 'W - . - )
P | | PR e o ) T30 U
i ‘ mﬂmll.‘dm.aﬂmoum Gt A sl qnl’hmm,nll'ﬂ L"I"HHMMHALE'*‘-'HBM . ': i ‘:
Ijl..ll ' 'I....II. .,,memu:ulupﬂ rl'l'pwllqrﬂ”lﬂﬂtlh qdlluél‘ﬁ 'EMIM "'l'lﬂrlﬁq't‘#ﬂmﬂ % Lo | " " .‘.""I‘I
denih I‘, I ‘ J T e
", L mRCe i e st ‘.wmmml .Iqr-w#ii%\un-nﬁ-hhmumm |
=, wwmﬂmmngmuﬁﬁwm»uuqnmmmmwu % Lot 1 ) gt m-lbﬂm w' - l‘
L | .nqm.m.mmuﬂ:--l.ww it 0 g F
B S gmrpwmhwmmnru AY el 9l il u-tlrruwmdwmnlﬂ-'l--*luu‘\-' ] AL
i:’ .;H: H‘“ : REthE ‘ ‘ : B {12 . MF B i.h-|-r:|II,.|.J|.+.n|]m.'|pwll _,f'."l:
‘:t“"‘.ull\l‘n ) B el I P E e s - ”“.uf‘."n"m



Cristi L. Earnshaw

Résumé + Page 2

Customer Service

% Creatively negotiated finance agreements on behalf of credit coaching clients that resulted in savings
of 30 — 40% in debt reductions

< Effectively over-came client resistance to reduce clutter, resulting in greater flow of wealth almost
immediately

% Under extreme conditions of both space and time, as professional wait-staff, juggled multiple

responsibilities for both customer and personnel

Employment History
Owner Harmony in Home, Burbank, CA 08/2004 - Present
Caterer Special Events Staffing, Pasadena, CA 04/2017 - Present
Organizer/ Admin.  The Alcoholism Center for Women, L.A., CA 03/2017 - Per Diem
Canvasser Fund for the Public Interest, Los Angeles, CA 04/2009 - 03/2011
Senior Manager SendOutCards, Salt Lake City, UT 08/2007 - 03/2010
Server The Cheesecake Factory, Woodland Hills, CA 04/1992 - 08/2006
Qutside Sales Daily News, Van Nuys, CA 11/1991 - 04/1992
Canvasser Amateur Sports Training Centers, Chatsworth, CA 08/1991 - 11/1991
Server Applebee’s Bar & Grill, Overland Park, KS 01/1990 - 08/1991
Retail Sales Dillard's Dept. Store, Overland Park, KS 08/1985 - 01/1990
Education

University of Kansas, Lawrence, KS (1986-1991)

Bachelor of Science in Communications Studies

Selected Accomplishments

EFT Tapping Practitioner (2016)
Reiki Master (2006)
#1 Canvasser in U.S. — Fund For the Public Interest (2009-2010)
Best Guest Services — The Cheesecake Factory (2004)
Top Salesperson - Dillard’s Department Store (1998)
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Servers Test Score /35

Multiple Choice

1) d is served on what side with what hand?
éﬁ On the left side with the left hand
b) On the left side with the right hand
c) On the right side with the left hand
d) On the right side with the right hand

2) Drinks are served on what side with what hand?
a) On the left side with the left hand
b) On the left side with the right hand
c) On the right side with the left hand
On the right side with the right hand

3) Food and drinks are removed on what side with what hand?
a) On the left side with the left hand
b) On the left side with the right hand
On the right side with the left hand
d) ) On the right side with the right hand

4) hat part of a glass should you handle at all times?
e @ The stem
The widest part of the glass
c¢) Thetop

5} When you are setting a dining room how should you set up your tablecloths?
a) Neatly and evenly across the tables
b) The creases should all be going in the same directions
The chairs should be centered and gently touching the table cloth
:cgb All of the above

6) If.you bring the wrong entrée to a guest what should you do?

o a)/ Go back into the kitchen and patiently wait in line behind the rest of the servers until it’s your turn

by b) Inform the guests that you will bring the correct entrée once everyone else in the dinning room is served
c) Tryto convince the guests to eat what you brought them
d) Go back into the kitchen to the front of the line and inform the expeditor that you need a different entrée

Match the Correct Vocabulary

_D_ Scullery A.  Metal buffet device used to keep food warm by heating it over
, warmed water
i Queen Mary AB.  Style of service where food is prepared or served individually at the
_& Chaf.ﬁng Dish dinner table to fit the custom‘er’s specific taste (i.e. providing dressing
6 and pepper for salad or handing out bread to each patron)
French Passing Used to hold a large tray on the dining floor

Area for dirty dishware and glasses

Large metal shelving unit for prepared food to be held or for dirty
Corkscrew trays to be stored _

Used to open bottles of wine

Style of dining in which the courses come out one at a time
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Draw a formal place setting containing all of the followi

1. Service Plate 7. Teaspoon 13. Water Class
2. Salad Plate 8. Soup Spoon 14, Red Wine Class
3. Bread Plate & Knife 9, Salad Fork 15. White Wine Glass
4, Napkin 10. Dinner Fork
5. Name Place Card 11. Dessert Fork
6. Tea/Coffee Cup & Saucer  12. Dinner Knife
FillLin the Blank 5
The utensils are placed /Ak inch (es) from the edge of the table. 7

Coffee and Tea service should be accompanied by what extras? C0 ‘ et <R\ = Co2 Sw‘ﬂfc\r
Synchronized service is when: %/\ﬂ% COr— O-jr IL )QH»( 2f 2 DN" t%d\/:
What is generally indicated on the name placard other than the name? ’ﬂ"\m [ entycs }f'ﬁ >l’
The Protein on a plate is typically served at what hour on the clock? ( g e . u

If a guest asks for a specialty dinner (i.e. Gluten-Free or Vegetaria :]ﬁou should do what immediately?
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